
LASCAUX IV
Casson Mann is appointed to design 
the new visitor centre for Lascaux IV: 
International Centre for Cave Art in 
Dordogne, France. 
London, 22nd November 2012 – Environmental and exhibition design practice Casson 
Mann delivered the inspiring scenographic vision that won the four-way pitch against 
leading European architecture and design firms. 

Speaking about Casson Mann’s winning design, Jury member Bernard Cazeau, Président 
du Conseil Général de la Dordogne, said: “ from the point of view of the scenography – 
which was, in our eyes an essential factor – it’s the most successful project.”

Sensitive, playful and innovative, the scenographic vision is an immersive journey that 
lets visitors explore, interact, learn and share their experiences and thoughts about the 
extraordinary art within Lascaux.  

Roger Mann, co-director of Casson Mann comments, “We are absolutely delighted; this 
is an extraordinary project to be part of and we are looking forward to working with 
our partners to ensure that Lascaux remains the inspirational legacy it is.”
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Zone 3: Visitors can 
explore and interact 
with Lascaux’s most 
famous paintings.
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Part of a team that includes Norwegian architect firm Snohetta, the estimated €50 mil-
lion project represents the biggest investment in the Lascaux site to date. 

The Lascaux Caves in the Dordogne River valley in France is one of the most significant 
sites of Paleolithic parietal [cave] paintings in the world. A fragile world heritage site, the 
Lascaux Caves are now permanently closed to the public to preserve the extraordinary 
art from irreparable damage due to environmental and climate change brought on by 
its overwhelming popularity. 

Lascaux IV has been initiated to conserve the integrity of the original cave complex, 
while ensuring that the public can still appreciate the remarkable Paleolithic paintings 
within. It is part of a strategy to establish Lascaux and the region as an internationally 
culturally and scientifically significant attraction in terms of access to, understanding and 
conservation of parietal art.   

The winning concept includes a low profile exterior that reflects the contours of the 
limestone topography and a dramatic interior designed to transport the visitor into a 
cave complex complete with tunnels, cavernous spaces and chambers lit by shafts of 
broken sunlight. 

Casson Mann’s experiential concept is a journey about discovery – “our task is to en-
sure that every visitor leaves with a sense of having been close to something very spe-
cial” explains Roger Mann. To achieve this, the journey encourages the suspension of 
normal life and an opening up to heightened perception, quiet thought and a free 
imagination. “We are asking the visitor to imagine they are following the three boys who 
discovered the cave in 1940”, adds Mann, “and as part of the adventure we are asking 
that they leave their 21Century belongings in lockers at the entrance”. Timed excur-
sions take visitors into the replica cave, equipped with an explorer’s torch and an ex-
plorers cape to keep them warm. The torch is a multi media guide with audio and per-
sonalised language settings, enabling visitors to interact with exhibits, providing aug-
mented experiences, deeper information and content, including a function to collect and 
share across social media platforms. 

The dramatic journey leads to series of exhibition chambers in which storytelling comes alive.  
Thematic zones immerse the visitor in thoughtfully crafted environments in which media, inter-
action, projections and theatre collectively provide the estimated 400,000 annual visitors with a 
deeper and broader grasp of the history, culture and influences of parietal art. 

Lascaux IV is due to open in 2015 and represents Casson Mann’s second current pro-
ject in France, along with the Wine Culture and Tourism Centre in Bordeaux.
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Notes to the editor

Team credits 
Architecture: Snohetta + Duncan Lewis Scape Architecture
Scenography: Casson Mann
Multi-media:  Jangled Nerves
Cost Consultant: VPEAS
Structural Engineering: Kephren
Environmental Engineering: Alto Ingénierie
Lighting: 8’18’’ Conception lumière
Sound: Daniel Commins

Client: Conseil Général de la Dordogne

Location: Montignac, FRANCE

Data
Total floor area: 8,605 square meters 
Project dates:  2015 delivery
Budget: €50m 

Image credit ©CassonMann

About Casson Mann
www.cassonmann.co.uk

Founded in 1984 by DInah Casson and Roger Mann,  Casson Mann is an environmental 
and exhibition design practice dedicated to the delivery of innovative experiential pro-
jects across the arts, museum, hospitality and retail sectors. 

With a passion to bring spaces, objects and ideas to life using narrative techniques that 
engage and inspire their varied audiences, the award-winning practice leads the field in 
exhibition design.

Projects include: the British Galleries at the Victoria and Albert Museum, the Welcome 
Wing Galleries at the Science Museum and the Churchill Rooms at the Imperial War 
Museum, all in London; on-going projects include work in Bologna, Bordeaux and Phila-
delphia.

For further information about Casson Mann, please contact Helena Corvin-Swahn on 
07815 060610 or email helena@dishlimited.co.uk
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